Quiz 1E Study Guide

1.
What are consumers?

2.
What is a demand?

3.
What is an exchange?

4.
What can be marketed?

5.
What are industrial goods?  Consumer goods?

6.
What is customer relationship management (CRM)?

7.
What is a marketing plan?  A mission statement?

8.
What is a strategic business unit (SBU)?

9.
What is a company’s business portfolio?

10.
What is the BCG growth-share matrix?

11.
What are an organization’s weaknesses?  Strengths?

12.
What are threats?  Opportunities?

13.
What are the steps marketing planning?  What takes place in each step?

14.
Does culture influence business ethics?

15.
What is consumerism?

16.
What is a slotting allowance?

17.
What is green marketing?

18.
What is TQM?

19.
What is ISO 9000 certification?  Why is it important?

20.
What is an organization’s internal business environment?

21.
What is an extranet?  An intranet?

22.
What is marketing research?

23.
What is a marketing decision support system (MDSS)?

24.
What is data mining?

25.
What are the steps in the marketing research process?

26.
What is secondary data?  What are sources of secondary data? 

27.
What is exploratory research?  Descriptive research?

28.
What is the purpose of focus groups?

29.
What are two main primary data collection methods?

30.
Typically, three factors influence the quality of research results. What are they?

31.
What is a probability sample?  Non-probability sample?

32.
What is consumer behavior?

33.
What is limited problem solving?  Extended problem solving?

34.
What are the stages in the consumer decision process?

35.
What are heuristics and how do they relate to consumer behavior?

36.
What is perception? How does it occur?

37.
What is motivation?  

38.
What are the various levels in Maslow's needs?

39.
What is personality?

40.
What are the following: generational cohorts, lifestyles, and demographics?

41.
What are psychographic variables used to analyze consumers?

42.
What is derived demand?

43.
What is a straight rebuy?  A modified rebuy? A new-task buy?

44.
What is a buying center? Who are members? 
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